Cover Letters & Resumes

101 Great Resumes
Career Press

J-1092 295 216p
ISBN 81-7224-949-7

RESTIMTS

PROESSIOMALS
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Resumes for Professionals

Marshall A. Brown &
Annabelle Reitman

J-1511 295 240p
ISBN 81-7992-542-0

BETTER GRAMMAR SERIES

Better
Yocabulary
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Edie Scinnaper

Better Vocabulary
Edie Schwager
J-926 3195 192p
ISBN 81-7224-751-6

Better Spelling
Crosby & Emery
J-927 195 186p
ISBN 81-7224-752-4

Human Resource Management

TEXTBOOK

HER

FORRCASTIMNG
AN
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HR Forecasting and Planning

Paul Turner

JH-545 HB X975 300p
ISBN 81-7992-485-8
J-1685 PB %425 300p
ISBN 978-81-7992-739-7

TEXTBOOK
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Grammar & Vocabulary

BOOST YOLR
VOLARL LAY

Boost Your Vocabulary
J.G. Barton

J-776 %95 128p
ISBN 81-7224-454-1

Betier
Senmience

Better Sentence Writing
Dianna Campbell

J-928 195 224p
ISBN 81-7224-753-2

TEXTBOOK

Himan Resnares
Mlanurement v
Inrerma et Contexr

Planning & Managing
Human Resources
William J. Rothwell &
H.C. Kazanas

J-1573 495 600p
ISBN 81-7992-607-9

TEXTBOOK TEXTBOOK
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Human Resource Management: Strategic Human Resource

A Case Study Approach

Muller-Camen, Croucher & Leigh

J-1866 T 495 540p
ISBN 978-81-7992-933-9

Bubliag reaged boasd pracas:

Management

The Aston Centre for Human
Resources

J-1867 3395 432p
ISBN 978-81-7992-934-6

The Right Way to
Improve Your English
J.E. Metcalfe

J-786 T 150 188p
ISBN 81-7224-464-9

ENGLISH

AN O

English Language
& Composition
Maureen Lindner

J-1550 250 352p
ISBN 81-7992-581-1

TEXTBOOK

FREFCTIVG
SUCCEARON
PLANB NG
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Human Resource Management Effective Succession

in an International Context

Editors — Lucas, Lupton &
Mathieson

J-1790 395 400p
ISBN 978-81-7992-857-8

TEXTBOOK

Mergers And Acquisitions:
An HR Perspective
Sue Cartwright & Cary Cooper

J-1960 325 128p
ISBN 978-81-8495-034-2

Planning
William J. Rothwell

J-1791 %595 428p
ISBN 978-81-7992-858-5

Recruitment & Retention

Indispensable Employees
Martha Fields

J-1313 %175 288p
ISBN 81-7992-273-1
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Improve Your Grammar
and Punctuation
Marion Field

J-1440 T 175 176p
ISBN 81-7992-434-3
Management
Control Systems
TEXTBOOK

Management Control Systems

R.S. Aurora & S.R. Kale

J-1558 T 175 172p
ISBN 81-7992-589-7

World Rights Available

TEXTBOOK

RESCOURCES

MANAGENMENT
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A Strategic Approach to
Human Resources
Management

J. Sadri, S. Sadri & N. Nayak
J-1925 T 395 488p

ISBN 978-81-7992-999-5
World Rights Available

Hire The Best
Performers

frach Tmdnbrr

Hire the Best Performers
Steve Kneeland

J-1617 %175 132p
ISBN 81-7992-654-0



Recruitment & Retention

TEXTBOOK

Recruitment and Selection
Gareth Roberts

J-1740 %395 224p
ISBN 978-81-7992-801-1

Employee Relations

Employee Relations
John Gennard & Graham Judge

JH-528 Y1395 408p
ISBN 81-7992-441-6

Organisational Behavior

TEXTBOOK

DRGARLZATTIN AL
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Organizational Behavior
Jeff Harris &
Sandra J. Hartman

J-1127 295 478p
ISBN 81-7224-992-6

JOHN ADAIR

The Action-Centred
Leader

J-662 %175 160p
ISBN 81-7224-102-X

People Management

HANDEDOK BF
PERSDNNEL
PEACTICE
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Handbook of
Personnel Practice
M. Martin & T. Jackson

JH-546 3795 208p
ISBN 81-7992-486-6

TEXTBOOK

Employee Relations in an
Organisational Context

Kathy Daniels
J-1659 495 340p

ISBN 978-81-7992-711-3

Organisational Theory

Crowther & Green
J-1842 %325 220p

ISBN 978-81-7992-907-0

The Effective Supervisor

J-664 %195 148p
ISBN 81-7224-103-8
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Handbook of Polarity
Management
Barry Johnson

JH-548 975 288p
ISBN 81-7992-488-2

Lite-Waek
Balance and
Emplayes
Commitment
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Life-Work Balance and
Employee Commitment
Mike Johnson

JH-534 3695 180p
ISBN 81-7992-447-5

TEXTBOOK

Organisational Behaviour
Sarma V.S. Veluri
J-1922CD T 475 624p
ISBN 978-81-7992-996-4
World Rights Available
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COR RN B0

The Effective Communicator

J-764 195 168p
ISBN 81-7224-428-2

TEXTBOOK

MEANACTRIAL
[PRACTICE awn
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Managerial Practice
and Development
Gillian Watson & Kevin Gallagher

J-1664 T 450 344p
ISBN 978-81-7992-716-8

Employee
Surveys

Employee Surveys
Joe Folkman

JH-558 825 284p
ISBN 81-7992-535-8

Leadership

Dynamics of Leadership
in Public Service
Montgomery Van Wart

JH-557 1,295 520p
ISBN 81-7992-534-X

Eligclive
Leadership

Cevelopment

%ff
JOHN ALAIR

Effective Leadership
Development

J-1609 %250 176p
ISBN 81-7992-645-1

TEXTBOOK

Management through
Interpersonal Relationships
Editors - M.B. Sharan &
Damodar Suar

J-1705 T 495 320p

ISBN 978-81-7992-764-9
World Rights Available

THE
EMPLOYEE
RETENTION

Har DRCICTK

The Employee
Retention Handbook
Stephen Taylor

J-1844 T 350 288p
ISBN 978-81-7992-909-4

Strategic Human
Resource Leader
Rothwell, Prescott & Taylor

J-1289 395 376p
ISBN 81-7992-398-3

TR LIE)

LEADERSHI?
DEVELOFMENT
ACTIVITIES ..

e, e b e e

Leadership Development
Activities

J-1795 395 320p

ISBN 978-81-7992-862-2



GEORGE BARNA

REAL

L EN c I U N I Real Leadership is the ultimate leadership conference
in a single fascinating volume, with brand-new
insights from 30 world-class leaders as they

dialogue, debate, and even disagree about the most
important things every successful leader needs to
know.

REAL
LEADERSHIP

J-2040 Y295 252p ISBN 978-81-8495-134-9

GEORGE BARNA, author of 40
books, is the founder of The
Barna Group, a research and
resource firm in Ventura,
California.

BILL DALLAS, a graduate of Vanderbilt University,
Nashville, United States, is the CEO of the Church
Communication Network (CCN), North America.
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KOHN & O'CONNELL

6 HABITS OF HIGHLY
EFFECTIVE BOSSES

In this book the authors present an easy-to-read,
sensibly presented review of six indispensable
human relations practices used by the bosses
everyone admires — and likes to work for — the most.
With a combined 50 years of experience helping
companies resolve “people problems” in the
workplace, management coaches and leadership
trainers Kohn and 0’Connell guide managers
through a sensible, incremental model of
supervisory “people skills” development.

Highly
EfTective
B30SSEeS
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J-2082 250 224p ISBN 978-81-8495-195-0

STEPHEN E. KOHN is a management coach,
counselor and therapist, specializing in the
workplace.

VINCENT D. O’'CONNELL specializes in corporate
training, curriculum development, content
development and human resources consulting.
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KEN BLANCHARD

Smart
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Smart Leadership
Ken Blanchard

J-1730 %175 140p
ISBN 978-81-7992-790-8

LIADERSHIT

ror TIrAGES

Leadership for the Ages
David P. Hanna

J-1584 275 336p
ISBN 81-7992-635-4

The Heart of a Leader
Ken Blanchard

J-1980 %195 192p
ISBN 978-81-8495-061-8

TEXTBOOK

Management & Leadership

in Organizations

Editors -Rayner & Adam-Smith

J-1939 295 220p
ISBN 978-81-8495-013-7

5 Ancient Principles
of Leadership
Jack Myrick

J-1549 150 96p
ISBN 81-7992-580-3

tte Adversity
Challenge
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The Adversity Challenge
Charles R. Stoner &
John F. Gilligan

J-1553 250 200p
ISBN 81-7992-584-6

BUSINESS LEADERS SERIES

BUSINESS THF)

Business the Bill
Gates Way
Des Dearlove

%229 192p

ISBN 978-81-265-1279-9

Spiritual Management

Becoming a Strategic Leader

Hughes & Beatty
¥350 288p
ISBN 978-81-265-1419-9

Published by Wiley-India &
Exclusively Distributed by Jaico

Jesus on Leadership
C. Gene Wilkes

J-1775 275 268p
ISBN 978-81-7992-839-4

Developing Executive Talent

Jonathan Smilansky

¥350 332p
ISBN 978-81-265-1418-2

Published by Wiley-India &

Exclusively Distributed by Jaico

Motivation

The Essence of Business
& Management

Motilal Oswal

J-2011 %195 110p

ISBN 978-81-8495-096-0
World Rights Available

Karmic, Inc.

Pujan Roka

J-1946 %295 224p
ISBN 978-81-8495-020-5
World Rights Available

Motivate
People
e
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How to Motivate People
Andrew Sargent

J-751 T 125 108p
ISBN 81-7224-392-8

RICHARD
BRANSON

Business the Richard
Branson Way
Des Dearlove

3229 188p
ISBN 978-81-265-1276-8

EHAGAVAD
GETFA
EFFECTIVE
LAt

DERSHIE

Bhagavad Gita on
Effective Leadership
Pujan Roka

J-1874 T250 192p
ISBN 978-81-7992-941-4
World Rights Available

1001
TWayva T-a

1001 Ways to Motivate
Yourself and Others
Sang H. Kim

J-868 195 176p
ISBN 81-7224-630-7
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The Top 10 Mistakes
Leaders Make
Hans Finzel

J-1582 3195 200p
ISBN 978-81-7992-678-9

Published by Wiley-India &
Exclusively Distributed by Jaico

Business the Jack
Welch Way
Stuart Crainer

3229 192p
ISBN 978-81-265-1278-2

Talk Like Jesus:

The Master Communicator

Lynn Wilford Scarborough

J-1969 250 256p
ISBN 978-81-8495-045-8

Success Secrets of Top
Leadership Gurus
Michael Jeffreys

J-952 %295 512p
ISBN 81-7224-744-3



Motivation

BRIAN TRACY
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Something for Nothing

J-1975 %250 264p
ISBN 978-81-8495-056-4

Persoma
Achevement

Personal Achievement

J-933 %125 84p
ISBN 81-7224-711-7

100 ways Great Leaders get
Insane Results
Steve Chandler &
Scott Richardson

J-1519 250 224p
ISBN 81-7992-550-1

Coaching

The Coach’s Coach

Hardingham with Brearley,
Moorhouse & Venter

JH-554 3795 212p
ISBN 81-7992-510-2

Mastering Your Time

J-930 T 150 80p
ISBN 81-7224-708-7

The Gift of Self-Confidence

J-934 %125 88p
ISBN 81-7224-712-5

52 Ways to Motivate
Your Staff
Trish Nicholson

J-1735 %275 224p
ISBN 978-81-7992-796-0

Co-Nelive
Coaching

Co-Active Coaching

Whitworth, Kimsey-House &

Sandahl

J-1836 295 288p
ISBN 978-81-7992-901-8
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Universal Laws of Success

J-931 %125 124p
ISBN 81-7224-709-5
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Effective Leadership

J-935 %125 7é6p
ISBN 81-7224-713-3

Teamwork

Work Teams that Work

Anthony Montebello

J-1037 325 344p
ISBN 81-7224-879-2

The 10 Minute Coach
Dan Lier

J-1888 225 168p
ISBN 978-81-7992-955-1

Successful Selling

J-932 Rs.125 104p
ISBN 81-7224-710-9

The Peak Performance
Woman

J-936 %125 84p
ISBN 81-7224-714-1

Teamwork in Practice

Alison Hardingham &
Jenny Royal

J-766 %195 196p
ISBN 81-7224-430-4

Performance Management

* L

Handbook of
Reward Strategies
Duncan Brown

JH-553 975 290p
ISBN 81-7992-493-9

danid 2 1ye

100Tinspire
WU papanz A fion,
your team

and yourself

1001 Ways to Inspire
Your Organization,
Your Team and Yourself
David E. Rye

J-1018 %195 272p
ISBN 81-7224-857-1

In
Motivarion
[ landboek

The Motivation Handbook
Sarah Hollyforde & Steve Whiddett

J-1129 325 296p
ISBN 81-7224-995-0

TEXTBOOK

Developmest
& Lleadership

Team Development
& Leadership

B. Rathan Reddy
J-1425 T 495 672p
ISBN 81-7992-418-1
World Rights Available

Benchmarking for
People Managers
John Bramham

J-1283 %425 244p
ISBN 81-7992-243-X



MICHAEL ARMSTRONG & ANGELA BARON
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STRATERIL
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Handbook of Strategic HRM

J-1537 350 280p
ISBN 81-7992-568-4

Training

Handbook of Training
Evaluation and
Measurement Methods
Jack J. Phillips

J-1316 T 450 438p
ISBN 81-7992-278-2

TEXTBOOK

GlLLAM Lo anmee

Beyond Training and
Development
William J. Rothwell

J-1666 495 384p
ISBN 978-81-7992-718-2

TEXTBOOK

lopment

Training & Development:
Theory & Practice
Steve Truelove

J-1941 %325 248p
ISBN 978-81-8495-015-1

PERFEFAICE
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Performance Management

J-1152 3395 480p
ISBN 81-7224-852-0

TIC
CHRCCLLENT
TRAMNER

The Excellent Trainer
Di Kamp

J-1038 295 218p
ISBN 81-7224-880-6

TEXTBOOK
CREAITVR
TRALNING
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Creative Training
Techniques Handbook
Robert W. Pike

J-1812 3395 328p
ISBN 978-81-7992-879-0

Psychological Testing

HOLOGICA

TSI

Psychological Testing

John Toplis, Victor Dulewicz

& Clive Fletcher

J-1655 275 180p
ISBN 978-81-7992-707-6

TEXTBOOKS

Performance Management
and Development

J-1811 %275 192p
ISBN 978-81-7992-878-3

TRAINING
INTERVENTIONS
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Training Interventions
Margaret Anne Reid &
Harry Barrington

J-1040 T 495 544p
ISBN 81-7224-882-2

TEXTBOOK

Ato Z of Training
and Development
Samuel A. Malone

J-1856 395 344p
ISBN 978-81-7992-923-0

Instruction

POEPATNING
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Preparing Instructional
Objectives
Robert F. Mager

JH-482 T 675 194p
ISBN 81-7992-227-8

Performance Management

TEXTBOOK

DESIGNING
DYNAMIC
ORGANLZATIONS

g2t

Designing Dynamic
Organizations

Jay Galbraith, Diane Downey
& Amy Kates

J-1630 T 450 304p
ISBN 81-7992-669-9

.
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50 Case Studies in
Management Training
Alan B. Clardy

J-1128 395 31¢6p
ISBN 81-7224-994-2
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Results

G.L. Neilson & B.A. Pasternack
%350

ISBN 978-81-265-1436-6

Published by Wiley-India &
Exclusively Distributed by Jaico

NLP

NLP - Principles & Practice
Peter Young

J-1694 %375 316p
ISBN 978-81-7992-748-9

The Performance
Management Handbook
Editor — Mike Walters

J-1907 %195 176p
ISBN 978-81-7992-977-3
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Online Training
Laurel Alexander

J-1626 250 240p
ISBN 81-7992-663-X

«sti Sales
Training
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The Greatest Sales Training
in the World
Robert Nelson

J-1884 175 208p
ISBN 978-81-7992-951-3

NLP for Business Excellence
L. Michael Hall

J-1846 295 304p
ISBN 978-81-7992-911-7
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Competencies

The Competencies
Handbook
S. Whiddett & S. Hollyforde

J-1687 %375 206p
ISBN 978-81-7992-741-0

TEXTBOOK

Macroeconomics
Steven Mark Cohn

J-1938 395 39%6p
ISBN 978-81-8495-012-0

Investing

OPTIONS
B HUTURES

LAl
AREANL BEARGAGA

Options & Futures:
An Indian Perspective
Patwari & Bhargava
J-1015 T 350 424p
ISBN 81-7224-854-7
World Rights Available

7 Commandments of
Stock Investing

Gene Marcial

7395 222p

ISBN 978-0-13-235461-5

Published by Pearson &
Exclusively Distributed by Jaico

Change Management

Transform
g COMpary

Enjoy It

Transform Your
Company and Enjoy it!
Ken Lewis & Stephen Lytton

J-1516 %175 176p
ISBN 81-7992-547-1

Kautilya’s Arthashastra
J-1955 T 250 216p
ISBN 978-81-8495-029-8
World Rights Available

Optimal Investing
Scott P. Frush

JH-530 Y995 254p
ISBN 81-7992-443-2
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Invest Like a Shark
James ‘RevShark’ DePorre
T 450 244p

ISBN 978-81-317-2083-7

Published by Pearson &
Exclusively Distributed by Jaico
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TEXTBOOK
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Managameant is
Crrganizations

Change Management
in Organisations
Mark Hughes

J-1868 295 236p
ISBN 978-81-7992-935-3

Finance

Finance for
Non-Finance Managers
B.K. Chatterjee

J-587 3295 4d4p
ISBN 81-7224-526-2

World Rights Available

TEXTBOOK

PORTEOLID
MANAGEMERT
HANDED UK
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Portfolio Management
Handbook
Robert A. Strong

J-1036 T 495 584p
ISBN 81-7224-878-4

Insurance
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Indian Insurance: A Profile
H. Narayanan

J-1807 T 495 560p
ISBN 978-81-7992-874-5

World Rights Available

Cost & Accounting

Cost & Management
Accounting for Managers
B.K. Chatterjee

J-588 T295 490p

ISBN 81-7224-527-0

World Rights Available

TEXTBOOK
Vel
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R

Financial Management

William W. Sihler, Richard D.

Crawford & Henry A. Davis

J-1937 350 288p
ISBN 978-81-8495-011-3

Investment
Lessons

lrdm 14
Wizards «
Wall Sireet
i

101 Investment
Lessons from the
Wizards of Wall Street
Michael Sincere

J-1764 %295 256p
ISBN 978-81-7992-828-8

Personal Finance

| Love Money

Suresh Padmanabhan
J-1804 %195 236p
ISBN 978-81-7992-871-4
Gujarati Edition ¥ 165
World Rights Available

Economics

TEXTBOOK

The Economics
of Competition
George G. Djolov

J-1702 495 344p
ISBN 978-81-7992-761-8

Mergers & Acquisitions

TEXTBOOK

Mergers & Acquisitions
fromAto Z

Andrew J. Sherman &
Milledge A. Hart

J-1942 495 304p
ISBN 978-81-8495-016-8

INVESTING
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Essentials of Investing
Mark Skousen

J-1949 225 188p
ISBN 978-81-8495-023-6

ARNUA
REPORTS &
BALANCE

SHEETS
£ A

3 1

How to Read Annual
Reports & Balance Sheets
Raghu R. Palat

3617 T195 192p

ISBN 81-7224-101-1

World Rights Available



S.K. BAGCHI

Wealth Management

J-1918 175 108p
ISBN 978-81-7992-990-2

Finance For HR

FINANCE
o HB
MANAGERS

——

Finance for HR
Managers
David Davies

J-1661 350 224p
ISBN 978-81-7992-713-7

Sales

Sales Force Management:
A Contemporary Approach
Tony Carter

J-1900 395 320p
ISBN 978-81-7992-969-8

JOHN FENTON

PigiEe
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How to Sell Your
Higher Price

J-1523 %175 176p
ISBN 81-7992-554-4

Treasu ry
Rislk

Mlanzzement

Treasury Risk
Management

J-1155 3395 258p
ISBN 81-7992-411-4

Credit Risk Management

J-1300 %395 412p
ISBN 81-7992-257-X

TEXTBOOK
T
CQFEIATIONAL

RISK

AN AGEMENT

Operational Risk
Management

J-1840 250 132p
ISBN 978-81-7992-905-6

Financial Analysis

FINANCIAL
ANALYSHS

Techniques of
Financial Analysis
Erich A. Helfert

J-678 295 528p
ISBN 81-7224-067-8

Financial
atios

Understanding
Financial

Ratios in Business
Raghu R. Palat

J-817 2195 120p
ISBN 81-7224-521-1
World Rights Available

Risk Management

RISK

R R T FIRE
Tl

JANTE T BLERSOR

Risk: The New
Management
Imperative in Finance
James T. Gleason

J-1261 %295 296p
ISBN 81-7992-216-2

World Rights Available

TEXTBOOK

Bank Finance for Small
and Medium Enterprises

J-1716 295 116p
ISBN 978-81-7992-775-5

Corporate Financial
Risk Management
Roy L. Nersesian

J-1860 325 248p
ISBN 978-81-7992-927-8

How to Sell Yourself
Arch Lustberg

J-1961 250 256p
ISBN 978-81-8495-035-9
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Selling: The Most
Important Job in the World

J-1566 225 162p
ISBN 81-7992-597-8

Be a Great Sales Person
Richard Hession

J-1104 %195 188p
ISBN 81-7224-965-9
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How to Win
New Customers

J-1616 175 148p
ISBN 81-7992-653-2
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Superstar Sales Secrets
Barry Farber

J-1763 %195 158p
ISBN 978-81-7992-827-1

Marketing Research

TEXTBOOK
5. % ladallan
LS Tl A

BUSINESS
RESEARCH
METHODS

Introduction to Business
Research Methods

S. Shajahan

J-1959 %275 196p
ISBN 978-81-8495-033-5
World Rights Available

Managing
Banking Risk
Greuning & Bratanovic

J-1872 495 384p
ISBN 978-81-7992-939-1

Marketing

Marketing
Excellence
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Marketing Excellence
Hugh Burkitt & John Zealley
¥ 350 388p

ISBN 978-81-265-1417-5

Published by Wiley-India &
Exclusively Distributed by Jaico

TEXTBOOK (N3

Research Methods for
Management
S. Shajahan

J-1029 CD 450 528p
ISBN 81-7224-491-6

World Rights Available
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Marketing Strategy

TEXTBOOK

Pricing Strategies
Andrew Gregson

J-1962 3295 216p
ISBN 978-81-8495-036-6

TEXTBOOK

Direct Marketing
Robert Hayes-McCoy

J-1610 350 260p
ISBN 81-7992-646-X

Product Development

New Product Development
Michael Brooke & William Mills

J-1227 X325 244p
ISBN 81-7992-196-4

Retail Selling

Peter Fleming

J-1602 3295 190p
ISBN 81-7992-382-7
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Global Marketing Strategies
J.P. Jeannet & H.D. Hennessey

J-998 T595 918p
ISBN 81-7224-816-4

Industrial Marketing

TEXTBOOK

Industrial Marketing
C.S.G. Krishnamacharyulu &
Lalitha R.

J-1593 3395 744p

ISBN 81-7992-620-6

World Rights Available

TEXTBOOK
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Handbook of
Market Segmentation
Art Weinstein, Ph.D.

J-1601 350 260p
ISBN 81-7992-643-5

Customer Service

Turn Customer Service
Into Customer Sales
Bernard Katz

J-1259 %295 176p
ISBN 81-7992-214-6

Customer Relationship Management

CLIENT
RELATICONSHIP
MahAUEMERT
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Client Relationship
Management
David A. Po-Chedley

J-1318 295 198p
ISBN 81-7992-280-4

International Retailing
Editors — Dawson & Lee

J-1679 3295 216p
ISBN 978-81-7992-733-5
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for Life
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Keeping Clients for Life
James Alexander

J-1310 %175 166p
ISBN 81-7992-270-7

‘ranchising

Franchising
lain Maitland

J-1681 %275 180p
ISBN 978-81-7992-735-9

Marketing Management
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Marketing Management:
A Finance Emphasis
B.K. Chatterjee

J-881 ¥275 552p
ISBN 81-7224-654-4
World Rights Available
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Mind-Read Your Customers

David P. Snyder

J-1934 %250 224p
ISBN 978-81-8495-008-3
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50 Powerful Ideas
to Keep Your Customers
Paul R. Timm

J-1366 %175 160p
ISBN 81-7992-335-5

Retail Buying Techniques
Elliott & Rider

J-1682 %295 228p
ISBN 978-81-7992-736-6

TEXTBOOK

PeLimine ni

NICHE

MARKETIRE

=

Handbook of
Niche Marketing
Editor - Tevfik Dalgic

J-1597 X350 280p
ISBN 81-7992-625-7

Services Marketing

Marketing Services

Editor - Venkata Ramana Vedulla

J-1855 395 320p
ISBN 978-81-7992-922-3

World Rights Available

Retail Marketing

TEXTBOOK NEW

Retail Management
Gibson G. Vedamani

J-1217 295 328p
ISBN 81-7992-151-4

World Rights Available

tail
lanagement

A Guide to Retail
Management
Peter Fleming

J-1683 3295 236p
ISBN 978-81-7992-737-3



MAX LENDERMAN

BRAND NEW
WORLD

We live in a brand new world where marketing is
taking on incredible new forms, especially in the
hyper-developing countries — India, China, Russia
and Brazil. The almost unimaginable economic
growth in these nations is revolutionizing marketing
across the world.

In this book the author shares other such
groundbreaking business models and marketing
strategies that every business visionary needs to
understand. Brisk, fascinating, and a little bit
shocking, Brand New World is an indispensable guide
for the new era of global marketing.

TR

J-2038 295 280p ISBN 978-81-8495-132-5

MAX LENDERMAN is
Executive Creative Director at
GMR Marketing LLC in North
America. He is an
internationally sought-after
speaker on branding,
marketing and youth trends.
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Retail Marketing

Start & Run a Retail Business

Jim Dion & Ted Topping

J-1500 275 216p
ISBN 81-7992-524-2

Rertail
Srratesics

amrerand by e ry e b

T

Retail Strategies
Jim Pooler

J-1858 3295 216p
ISBN 978-81-7992-925-4

fizrnotional

e
Marketing

International Retail
Marketing Strategies
Dr. RamKishen Y.
J-1909 395 376p
ISBN 978-81-7992-980-3
World Rights Available

New Perspectives in Rural &

Agricultural Marketing
Dr. RamKishen Y.
J-1187 %250 288p
ISBN 81-7992-085-2
World Rights Available

Management of
Co-operatives

Dr. RamKishen Y.
J-1232 175 244p
ISBN 81-7992-213-8
World Rights Available

Mass Media

TEXTBOOK (falm

Brand Management Environmental Marketing

TEXTBOOK

ERANDING
25 MLDLG

b'

-

Branding Become the Brand of Choice  Environmental Marketing Mass Communication Handbook of Product

Brad VanAuken Jason Hartman Polonsky & Mintu-Wimsatt in India Placement in the Mass Media
J-1629 T 450 320p J-1697 395 316p J-1692 %550 438p Keval J. Kumar Editor - Mary-Lou Galician

ISBN 81-7992-668-0 ISBN 978-81-7992-756-4 ISBN 978-81-7992-746-5 J-741 %275 628p J-1589 T 450 302p

ISBN 81-7224-373-1
World Rights Available

ISBN 81-7992-616-8

JAGDEEP KAPOOR

SECOND

U BRAND SWITCH

Due to intense competition and a wide choice of brands, every Indian
consumer today is equipped with what the author calls ‘an imaginary
remote control’. With this imaginary remote control, the consumer explores
various brands only momentarily and evaluates them according to the
‘perceived value’ he is getting. Jagdeep Kapoor’s Brand Switch Module™
recommends strategies to convert, attract, increase, retain and reconvert
customers leading to increased sales, market share and profits.

AGDEEP KAPOOR

BRAND
SWITCH

JAGDEEP KAPOOR is the Chairman and Managing
Director of Samsika Marketing Consultants Pvt. Ltd.,
Mumbai, a leading strategic marketing consultancy.
Widely considered to be a Brand Guru, Jagdeep
Kapoor is a prolific writer and has a number of
books to his credit.

PRINCIPLES AND STRATECIES
I BIRRAND SLICCTSS
|4

J-1331 195 160p ISBN 81-7992-349-5 World Rights Available
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CHRISTIAN FABRE

SWAMI PRANAVANANDA BRAHMENDRA AVADHUTA

HOLY CEO

An unsuspecting young Frenchman, answering to
the name of Christian Fabre, landed in Madras. A
tumultuous series of paradoxical events would lead
him from being completely destitute with no job, no
money, no wife and no son to becoming Swami
Pranavananda Brahmendra Avadhuta and after
many failed ventures, CEO of a fashion empire.

Here is his life story, in his own words...

Christian

Swami Pranavananda Brahmendra Avadhula

J-2085 250 256p ISBN 978-81-8495-198-1

World Rights Available

Born in France CHRISTIAN
FABRE is the founder/CEO of
Christian Fabre, a Chennai-
based brand of fashion casual
wear.
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REVOLUTIONARY COMPANIES

TRACY CARBASHD

GLOBAL BRANDS THAT
CHANGED THE WORLD

This book is about 30 people who acted on their idea, made the first steps to
start their business and subsequently went on to turn it into a global brand.
From Adidas and Apple to Sony and Swatch, we reveal how some of the
world’s biggest international businesses go to the ground, and those very
first steps taken by their founders. How soon after they started did they
venture overseas? And how they turned an idea into a global business?

Forthcoming

NIKE

Nike’s immortal ‘Just Do I’ slogan is displayed at the
Smithsonian Institution in Washington, DC. The
company’s pioneering use of athlete endorsements
as the foundation of its marketing and its dedication
to incorporating advanced technology and materials
in its products has forever changed the world of
sports.

This book provides a comprehensive analysis of the
company, giving readers a full appreciation of its
fascinating history and the attributes and strategies
that have helped Nike outlast its competitors.

TRACY CARBASHO is an award-winning journalist
who has published articles in newspapers and
magazines throughout the United States and the
United Kingdom.

Forthcoming

ELITED BY DaWlD LESTER

GLOBAL
BRANDS

THAT CHANGED THE WORLD

IHCLUDES PROFILES OF-:

APPLE, GOOGLE, BLACKBERRY
NOKIA, SONY, ADIDAS, NINTENDO
CACA-COCA, PIZZA HUT, HILTON

AN MANY MORE




These revolutionary companies changed the way we live, and even the way we think. Each book in this series explains how these
companies changed the way we live, work, enjoy leisure, communicate, drive, or shop. This series details each company’s history,
innovations, missteps, financial results, and future prospects. It also spotlights entrepreneurs and the methods they used to achieve

stellar results.

HOW
STARBUCKS
CHANGED THE
WORLD

This is the remarkable story of how a single retail
outlet, became the world’s largest chain of
coffeehouses — one of the largest franchises of any
kind — with over $10 billion in sales.

This book offers readers the opportunity to get to

know this extraordinary corporation’s leaders,

employees, guiding principles, corporate

innovations, competitive strategies, setbacks, and
w 0 RL D future prospects.

MARIE BUSSING-BURKS is a lecturer in economics
in the College of Business at the University of
Southern Indiana and a bestselling author.

J-2034 X195 168p ISBN 978-81-8495-128-8

HOW APPLE INC. HOW GOOGLE HOW TOYOTA
CHANGED THE WORLD CHANGED THE WORLD CHANGED THE WORLD

Jason D. O’Grady Virginia Scott K. Dennis Chambers
JH-587 %295 200p ISBN 978-81-8495-054-0 JH-586 295 168p ISBN 978-81-8495-053-3 JH-585 %295 144p ISBN 978-81-8495-052-6

H[]".-".

TOYOTA

CHANGED

"AppléﬂInc.
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BUSINESS BIOGRAPHIES

In this series Kateri Drexler presents 23 entrepreneurs and corporate executives whose influence extends beyond
business into society at large. These two volumes offer profiles of the business leaders whose names and products have
become household words. Each profile includes discussion of the subject’s background, career, accomplishments,
supporters and detractors, and lasting influence.

KATERI DREXLER is a freelance writer and editorial project manager, specializing in books and teaching/research
materials for the educational and training markets. She is also President and Founder of WestSlope IT, Inc., a research
and consulting firm in technology training, market analysis, and advertising.

BUSINESS LEADERS
WHO CHANGED

BUSINESS R

LEADERS  [emetemcres

George Soros, Martha Stewart, Donald Trump, Ted Turner,

Prafilas of 11 Susinacs Lesders cluding Sam Walton, Jack Welch, Oprah Winfrey, and Muhammad Yunus.
JEFF BEZ05, RICHARD BRANSON

WARREN BUFFETT, MICHAEL DELL

'|
| B l BILL GATES, ANDREW G ROYE:and mare

CHANGED |-
THE WORLD

BUSINESS
BUSINESS ICONS |CUNS

WHO CHANGED e

[Iﬂl"ulﬁil] II-'[IJHF'. JAEE" 'I'I'EF_PH

THE WORLD IIY =rosann

Includes profiles of 11 business leaders such as:

Jeff Bezos, Richard Branson, Warren Buffett, Ben Cohen &
Jerry Greenfield, Michael Dell, Cara “Carly” Fiorina, Bill Gates,
Alan Greenspan, Andrew Grove, Carlos Gutierrez, and Lee lacocca.

J-2013 295 280p ISBN 978-81-8495-098-4
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PR & Advertising

PUBLIC
RELATIOMNS &
COMMUNICAT OMS

~

FHILIT
LESLY

Handbook of Public
Relations & Communications
Philip Lesly

J-1046 3795 896p
ISBN 81-7224-885-7

Innovative Strategies
Andrew J. Sherman

JH-404 Y995 280p
ISBN 81-7992-035-6

i

Relati of

PR & Media Relations
G.C. Banik

J-1219 %195 384p
ISBN 81-7992-153-0

World Rights Available

50 Companies that
Changed the World
Howard Rothman

J-1357 3295 256p
ISBN 81-7992-326-6

Strategic Management
Abbass F. Alkhafaji

J-1810 350 336p
ISBN 978-81-7992-877-6

Management
Information Systems
TEXTBOOK

Business Information Systems
Prithwis Mukerjee

J-1924 3275 218p
ISBN 978-81-7992-998-8

World Rights Available

Strategy Execution
Bigler, Jr. with Norris

J-1857 295 216p
ISBN 978-81-7992-924-7

Energy Management
TEXTBOOK

Energy Opportunities &
Social Responsibility
Satyesh C. Chakraborty
J-1926 3395 388p
ISBN 978-81-8495-000-7
World Rights Available

THE ADVERTISIN G
HANTEDDR

Buaiw muinl b g

DELL DEAHIEON

The Advertising Handbook
Dell Dennison

J-948 %195 328p
ISBN 81-7224-740-0

PIONEERING
RGANIZATIONS

Vet ot el

Pioneering Organizations
Larry Davis

J-1542 %250 272p
ISBN 81-7992-573-0

e ilass |
TLIE ART ©F
STRATEGY
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The Art of Strategy
lan Wilson

J-1859 %275 192p
ISBN 978-81-7992-926-1

International Business

GLOBALIZATION
OF BUSINESS

Matks e T ey
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Globalization of Business
Abbas J. Ali

J-1464 %375 354p
ISBN 81-7224-917-9

Strategy

TEXTBOOK

Strategi
A

WIAN00 e

Strategic Management
Saroj Datta

J-2023 ¥295 252p
ISBN 978-81-8495-115-8
World Rights Available

TEXTBOOK

APPLIED

BEHCHW AT R IYG
POl COMPETTTIVE RS

Applied Benchmarking
for Competitiveness

Richard Keegan & Eddie O’Kelly

J-1588 395 254p
ISBN 81-7992-612-5

Reinventing Strategic
Planning

Stephen Haines

& James McKinlay

J-1808 395 324p
ISBN 978-81-7992-875-2

International Business
R. Chandran

J-1487 350 288p
ISBN 81-7992-511-0

World Rights Available
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Fast-track Business Growth

Andrew J. Sherman

JH-403 %1295 654p
ISBN 81-7992-034-8

T IGURE
GROWTIL

The 5 Catalysts of
7 Figure Growth
Andy Birol

J-1734 3295 252p
ISBN 978-81-7992-795-3

Thinkinz

Serpien Thiines

Strategic Thinking
Stephen Haines

J-1809 325 248p
ISBN 978-81-7992-876-9

International
Business & Culture

Editor — Kip Becker

J-1699 295 172p
ISBN 978-81-7992-758-8



Supply Chain Management Quality Management

TEXTBOOK TEXTBOOK TEXTBOOK
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TQM

Service Sector
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TQM in the Service Sector
R.P. Mohanty & R.R. Lakhe
J-1098 395 618p

New Directions in
Supply-Chain Management
Editors — Boone & Ganeshan

Logistics & Supply-Chain
Management
Saxena & Sircar

Essentials of Supply Chain
Management
R.P. Mohanty & S.G. Deshmukh

Handbook of Total Quality
Management
R.P. Mohanty & R.R. Lakhe

J-1663 3395 400p
ISBN 978-81-7992-715-1

KEKI R. BHOTE

KL CLETIENT

The Power of
Ultimate Six Sigma

J-1632 3395 368p
ISBN 81-7992-671-0

J-1676 350 276p
ISBN 978-81-7992-728-1

World Rights Available

TEXTBOOK

1 Dol Cepeiiiarips
mikvkyird

World Class Quality
Keki R. Bhote & Adi K. Bhote

J-1814 495 512p
ISBN 978-81-7992-881-3

Production & Operations Management

MODERN
MANUEALTURIAL
TERINIDLTE

The Handbook of Modern

Manufacturing Techniques

William Jones

JH-562 995 562p
ISBN 81-7992-614-1

Service Management
TEXTBOOK

Service Sector Management

C. Bhattacharjee

J-1345 475 742p
ISBN 81-7992-212-X

World Rights Available

TEXTBOOK

Operations Research
Aditham B. Rao

J-1504 %250 232p
ISBN 81-7992-529-3

World Rights Available
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Food & Beverage Service

Bobby George

J-1388 3275 346p
ISBN 81-7992-409-2
World Rights Available

J-1231 %350 384p
ISBN 81-7992-314-2

World Rights Available

Quality Management
Deepak Tripathi

J-1995 %295 224p
ISBN 978-81-8495-077-9
World Rights Available

TEXTBOOK

Essentials of
Inventory Management
Max Muller

J-1662 %295 256p
ISBN 978-81-7992-714-4

TEXTBOOK

TOOD &
BEVERAGE
STRVICTE
MANAGLEMUNT

Przzy wrzom Siedap Lbeee

Food & Beverage Service
and Management

Bobby George & S. Chatterjee

J-1817 3395 668p
ISBN 978-81-7992-884-4

World Rights Available
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J-1023 225 252p
ISBN 81-7224-833-4

World Rights Available
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Theory of Constraints
S.K. Mukhopadhyay

J-1843 %295 228p
ISBN 978-81-7992-908-7

World Rights Available

Environmental
Management
TEXTBOOK

Environmental Management

Swapan C. Deb

J-1216 225 336p
ISBN 81-7992-134-4

World Rights Available

TEXTBOOK

Housekeeping — Operations,

Design and Management

Malini Singh & Jaya B. George

J-1880 395 432p
ISBN 978-81-7992-947-6

World Rights Available

ISBN 81-7224-953-5
World Rights Available

Project Management
TEXTBOOK
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Mrezelepmert
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Project Management for
Software Development
S. Mukherjee

J-1782 395 280p
ISBN 978-81-7992-848-6

World Rights Available

Electronic Commerce
TEXTBOOK

Electronic

Commerce

e

e R

Electronic Commerce
Munesh Chandra Trivedi
J-2024 %350 404p
ISBN 978-81-8495-117-2
World Rights Available

Hospitality & Tourism

o v x" %.

Competitive Strategies
for Service Businesses
Deborah C. Sawyer

J-1875 T 350 248p
ISBN 978-81-7992-942-1



START & RUN SERIES

A Profitable Restaurant
Michael M. Coltman

J-956 T275 152p
ISBN 81-7224-754-0

A Consulting Business
Douglas Gray

J-1499 295 232p
ISBN 81-7992-523-4

Family Business

Handbook of
Family Business
Editor — Florence W. Kaslow

J-1794 495 488p
ISBN 978-81-7992-861-5

R
[IEEre
ETHICS

High-Performance Ethics
Wes Cantrell & James R. Lucas
J-1863 %295 268p

ISBN 978-81-7992-930-8

A Profitable Catering
Business
George Erdosh

J-957 %275 180p
ISBN 81-7224-755-9

IOk, WATH IS
WMASYERETH EAREIZON

A Coffee Shop

Tom Matzen &
Marybeth Harrison

J-1501 295 256p
ISBN 81-7992-525-0

Entrepreneurship

b LILE T
ELTREFFEVELRERIY
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A Guide to Entrepreneurship
David Oates
JH-438/J-1154

T 675/R 295 170p
ISBN 81-7992-111-5

ETHICAL
CHALLENGE

LR B Y B R B TR

The Ethical Challenge
Editors — Tichy & McGill
¥ 350 ISBN 978-81-265-1437-3

Published by Wiley-India &
Exclusively Distributed by Jaico

A Successful Restaurant

Cooper, Floody & McNeil

J-1102 295 230p
ISBN 81-7224-963-2

An Event Planning
Business
Cindy Lemaire

J-1502 295 21é6p
ISBN 81-7992-526-9

Sack your Boss!
Jonathan Jay

J-1667 %250 180p

ISBN 978-81-7992-719-9

Outsourcing & Offshoring

Business
Process
Cutsourcing

Business Process
Outsourcing
Sarika Kulkarni

J-1393 295 208p
ISBN 81-7992-406-8

World Rights Available

TEXTBOOK

SAFETY .o
SECURITY
N TOURISM

{0 T

Safety and Security

in Tourism

Editors — C.M. Hall,

D.J. Timothy & D.T. Duval

J-1627 350 344p
ISBN 81-7992-664-8

TEXTBOOK
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Benchmarks in
Hospitality & Tourism
Editor - Sungsoo Pyo

J-1690 295 172p
ISBN 978-81-7992-744-1

TREPREHEUR
0

401 Questions Every
Entrepreneur Should Ask
James L. Silvester

J-1737 295 256p
ISBN 978-81-7992-798-4

CLLED 1

CALL CENTER
WANABEWENT
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Cases in Call Center
Management
Feinberg, Ruyter & Bennington

J-1465 %395 366p
ISBN 81-7992-442-4

TEXTBOOK

Service (ualite
oanagenieni
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Service Quality Management
in Hospitality & Tourism

Editors - Kandampully, Mok &
Beverley Sparks

J-1689 495 360p
ISBN 978-81-7992-743-4

Business

-

The International
Hospitality Business
Larry Yu

J-1691 %525 420p
ISBN 978-81-7992-745-8

Ethics

TEXTBOOK
e
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The Theory and Practice of
Managerial Ethics
Jayashree, Sadri & Dastoor
J-999 %495 518p

ISBN 81-7224-817-2

World Rights Available

Offshoring Secrets
Utkarsh Rai

J-1806 250 184p
ISBN 978-81-7992-873-8

World Rights Available
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Learning

An Overview of
On-Line Learning
Saul Carliner

J-1512 150 128p
ISBN 81-7992-543-9

Time Management
EXECUTIVE
TIME
MANAGEN

Executive Time
Management
Reynolds & Tramel

3731 %195 192p
ISBN 81-7224-349-9

Library Science

A Concise Guide to
Program Management
Mitchell L. Springer

JH-533 X795 186p
ISBN 81-7992-446-7

Creativity

TEXTBOOK

A Guide to
Organisational Creativity
N. Smith & M. Ainsworth

J-1703 325 224p
ISBN 978-81-7992-762-5

Practical Time
Management
Bradley C. McRae

J-947 %175 144p
ISBN 81-7224-739-7

Statistics/Mathematics

Quantitative Techniques

in Business

Aditham B. Rao
J-1233 %295 536p
ISBN 81-7992-167-0
World Rights Available

THE ENCYCLOPEDIA OF
STRATEGIC MARKETING
MANAGEMENT

10 Volumes JH-515 9,995

ISBN 81-7992-391-6

102 | Business Management

Woasactlll:

Unlocking Creativity
in the Workplace
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CREATIVITY

Creativity
Editor — A. Dale Timpe

Grossman, Rodgers & Moore j.1045 %350 400p

J-656 %175 250p

ISBN 81-7224-254-9

ISBN 81-7224-863-6

CREATIVE
PROGITY -
HOLVING

Duwsd Daell
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Creative
Problem-Solving
David O’dell

J-1606 3250 194p
ISBN 81-7992-640-0

Essence of
Time Management
Michael LeBoeuf

J-1031 %295 392p
ISBN 81-7224-873-3

Management Encyclopedias

TL.E
COMP_ETE
MEW
TRalh Mk

The Complete New
Training Library

12 Volumes

Compiled by Dave Zielinski

JH-415 14,995
ISBN 81-7992-057-7

The New Finance Library
8 Volumes

JH-526 9,995
ISBN 81-7992-367-3

Manage
‘I’nurTImE

Manage Your Time
Julie-Ann Amos

J-1049 %195 128p
ISBN 81-7224-888-1

TRAIMING &
PERFCREMAMCE
M AGEMEMT

ug

Encyclopedia of Training
and Performance
Management

10 Volumes

JH-442 39,995
ISBN 81-7992-121-2
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The Complete
Encyclopedia of
Financial Accounting
Dr. G. Francis Xavier

11 Volumes

JH-576 13,395 4872p
ISBN 978-81-7992-847-9
World Rights Available

Corporate Governance

Corporate Governance
Newquist & Russell

J-1706 325 232p
ISBN 978-81-7992-765-6

101 Ways to Make
Every Second Count
Robert W. Bly

J-1072 3175 192p
ISBN 81-7224-929-2

The Art of Strategic
Management
9 Volumes

JH-450 310,900
ISBN 81-7992-140-9

Your Health & Safety
at Work

I.L.O.

12 Modules

J-1119 31,995
ISBN 81-7224-983-7



